IA amb Superpoders

Escalar amb productivitat Intel-ligent
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Pau Estéve Marta Torres Marta Molina Marina Serra Ahmet Faruk Isik
CEO & Founder Digital Project Manager Growth Project Intern Media Producer Head of Chinese Projects



Confien en nosaltres

TALENT
ARENA
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CaixaBank
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82,05%

Zero Click a Google
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8%

Dels consumidors, confinen més en
una IA que en un influencer a Espanya
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Paginas vistas

450
400
350
El Mundo
300
El Pais
250
200
20 Minutos
150
El Espaiiol
ABC
OkDiario
El Periédico
100 El Confidencial
La Vanguardia
HUFFINGTONPOST
La Razén
50
feb-25 nov-25 dic-25 ene-26 feb-26
En millones.

Fuente: GfK DAM.
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1. CLIENTS

(Les empreses vivim gracies als clients)

2. PRODUCTUVITAT | EFICIENCIA

(Aqui és on hi ha |'Us de la |A, factors externs no controlables)

3. NOUS MODELS DE NEGOCI

(Anem a mercats perfectes)

4. PERSONES

(Humanisme i entendre la logica anterior)
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UNA PELICULA DE JAMES GUNN

QUE ES LA I1A?

“Una nova generacio de software”

Hem d’utilitzar nous softwares

MIRA
HACIA

ARRIBA

@ stunies

) Cambra SUPER N

de Comerg de Valls JuLio
SOLD EN CINES :

FILMADAPARA IIMAZS




1. Capacitacié de 2. Mapeig
persones d’oportunitats
(Entendre el meu dia a dia laboral, com

el puc connectar amb agents d’l1A)

3. Implementacié 4. Supervisié activa
(Pensament critic)

(Analisis qualitat de la dada)

e
e
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(&) chatcPT ) Copilot
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ChatGPT ﬁ Copilot
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“Cosir el digital”
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01. AGENTS IA EMPRESA
02. AGENTS IATALENT
03. AGENTS IA CREATS (GPTS)
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01. AGENTS IA EMPRESA
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De: No em trobo bé, trucaré al metge

A: M’'ha trucat el metge dient que puc tenir un infart
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Bas|C vs Pro

PowerPoint |
Anyword @ — WritliaE ||||| Wispr
&
Gemini | - | = ResedliEhiE==————="> Perplexity
 , /
Adobe :

Prethicre Pro @ Videos —> VEED Veed
Runway @ ———— Animation ———> @ Kinetix
Heygen (£ p) —— Avatar Video —> @ Synthesia
32| Claude

Copilot — Codillt F .S
\ V4
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03. AGENTS IA CREATS (GPTS)
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etniq O BARCELONA

-Eyewear Culture-
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QUIN ES EL
NOSTRE DIA
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CREACIO
AGENT(S) D'IA
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CREACIO PROJECTE IA
NEGOCI DIGITAL GLOBAL
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ChatGPT E:g % Lovable
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Com integrar la |A al teu negoci
per guanyar eficiéncia i créixer

Workshop de creacio del teu agent d’lA
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etniq O BARCELONA

-Eyewear Culture-
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CREACIO PROJECTE IA
NEGOCI DIGITAL GLOBAL
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ChatGPT E:g % Lovable
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. ChatGPT Examina els GPT

C

GPT

Descobreix i crea versions personalitzades de ChatGPT que combinin instruccions,
coneixement addicional i qualsevol combinacié de competencies.

Q Cerca GPT

Populars  Escriptura  Productivitat  Recercaianalisi  Educacio

Featured

Curated top picks from this week

Video Al by invideo

4.0 % - Al video maker GPT
(Supercharged with Sora 2) -
generate engaging videos with... ]

De: invideo.io

Canva

Effortlessly design anything:
presentations, logos, social

Cambra

de Comerg de Valls

Estil de vida  DALL-E  Progr

Expedia

Bring your trip plans to life — get
there, stay there, find things to
see and do.

De: community builder

Els meus GPT

e
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Agent IA Digital Global - Etnia Barcelona

< ® Actiu - & Només jo

Crea Configura

Nom

Agent IA Digital Global - Etnia Barcelona

Descripcio

Afegeix una descripcid breu sobre qué fa aquest GPT

Instruccions
Ets un/a Director/a de Marqueting (CMO) amb experiéncia en creixement internacional de marques '

premium de moda i eyewear.

Treballes per una marca inspirada en Etnia Barcelona:

- Marca d'ulleres premium
- Identitat basada en creativitat, color i expressio artistica
Les converses amb el teu ChatGPT poden incloure una part o la totalitat de les instruccions proporcionades.

Iniciadors de converses

A
«



Agent |A Digital Global - Etnia Barcelona

Hola! En qué et puc ajudar avui?

@ o 9

Molt bé, gracies! Preparat per ajudar-te amb el que necessitis.

| tu, com estas?

@ O ¢

C Cambra

de Comerg de Valls

Hola chat

com estas?

quin és el teu rol?

T, Comparteix

A
e



Ideogram

= ideogram

GD Explore

3 Batch

Library

&3 Myimages e
£ Collections
Q Mylikes

Elements

& Styles

C Cambra

de Comerg de Valls

Ahigh-end fashion campaign image for a premium eyewear brand inspired by Barcelona lifestyle.

A confident young adult (gender-neutral) wearing bold, colorful designer sunglasses, standing in a minimalist
Scandinavian urban environment (Copenhagen style architecture, clean lines, neutral tones).

The contrast between vibrant eyewear (rich colors, artistic patterns, Mediterranean energy) and a soft, muted
Nordic background (beige, grey, natural light) creates a striking visual balance.

Lighting is natural, soft, editorial style. Composition is clean, with strong focus on the face and sunglasses.
Expressionis confident, creative, nHten-ligent, slightly disruptive.

Style: luxury fashion editorial, similar to Vogue or high-end eyewear campaigns.

Ultrarealistic, 4K, high detail, sharp focus.

Add subtle text space on the side for campaign message.

Color palette: contrast between bold colors (reds, blues, yellows) and Scandinavian neutrals.

Mood: creative, cultural, contemporary, premium, artistic.

No logos, no watermark

(@) & Auto B 4 0 11 2 % Auto @

1blished

in 9 +

npaign image for a
id inspired by

It (gender-neutral) ...
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% Lovable
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Danish Eyewear Edit -
Previewing last saved version
30 marg at 20:26

Create a high-conversion landing page for a premium

eyewear brand inspired by Etnia Barcelona.

Objective:
Launch a digital campaign targeting the Danish market.

Target:
Design-conscious consumers in Denmark who value

creativity, quality, and aesthetics.

Tone:

Premium, artistic, confident.

Structure:
1. Hero section
Full-screen imaae (fashion editorial style)

Headline: bold, \J’.ort, im ...
Test the page end-to-end Add scroll animations Add mobile navigation

Ask Lovable...

+ o Visual edits

©

A
e



% Lovable

COLLECTIONS ABOUT STOCKISTS

Your Face.

Eyewear born from art. Handcrafted for the bold.

SHOP COLLECTION BOOK A FITTING

Edit with & Lovable X
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GANMA

International
Expansion Strategy:
= | Denmark Market
IIIIIIIIIIIIIIIIIIII Scaiing aigita sales through Al-driven execution ’
Qo

,,,,,,,,,,,,,,,,,

= Whv Denmark — Whv Now
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PREGUNTES?
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FOBO

The Fear of
Becoming Obsolete
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